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2. COUSE DESCRIPTION
The main objectives of the course are:

2.1. Course
objectives

- to introduce students to the concept of mediatization of politics;
- to encourage students to critically evaluate the contribution of European political communication to
the rest of the world, especially in the light of the 'Americanisation debate';
- to introduce students to the concept of pop politics and its alleged impacts on democracy;
- to introduce them to other key concepts in the filed which will allow them to critically asses the
implications of the 'intrusion' of the popular into political domain;
- to encourage them to critically evaluate to which extent if at all has the intrusion of popular culture
into politics deepen 'the gender gap' in political communication;
- to introduce them to key scholarly debates related to the subject;
- to introduce students to key methods in researching mediatisation of politics.
Note: The main focus of the course will be on European political communication.
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B.A. degree in social sciences and humanities

Students should be able to describe, define and explain theories and concepts in the field of
political communication, political behaviour and popular culture; they should be able to
critically evaluate social and public responsibility of both the media and political actors; they
should be able to have advanced understanding of the power relations between the media,
public, politics, society and economy.

To understand the concept of mediatisation of politics;
To be able to critically asses the process;
To be able to understand the role of the popular in political discourse today;
To critically asses the concept of pop politics and its alleged positive and negative
consequences for democracy;
To asses the potential of the popular culture as a 'new political resource';
To asses the potential of the new formats to bridge the gap between representatives and
represented;
To critically asses implications of pop politics for the ‘gendering’ in politics.

1. Introduction to the course
2. Media and democracy: the role of the media in compared political systems

3.

‘Democracy in the Age of Mediatization and Globalisation’

4. Popular culture in contemporary political communication I
(Celebrity politics, pop politics, agitpop)
5. Popular culture in contemporary political communication II
(Aesthetics and emotions in politics: the ‘grand debate’ over impact)
6. Music and politics
7. Elections as popular culture
8. Genre analysis of European political ads
9. Female politicians and popular culture
10. Political communication and film: Who’s In the Loop?
11. Contribution of the You Tube to mediatisation of politics
12. New media, new formats: potentials for disengaged citizenry?
13. Implications of popularisation of politics for the study of political communication
14. What methods? Interdisciplinary and comparative approaches to the research of
mediatisation of politics.
15. Discussion and assessment of the course
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Students are required to write one essay of not more than 3000 words for this course. The grades for
these essays count towards the final assessment of this course (50% for the essay, 50% for the
exam). Students are also required to attend lectures and seminars and to read required reading
relevant to each lecture in advance of the lecture.
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Students are expected to participate in the class discussion and their contribution will be assessed.
Students are required to write an essay which will be graded and which contributes to the final grade.
In the final exam students have to answer more than 60% of questions correctly in order to pass the
exam. Students are encouraged to discuss their essays with the teacher during office hours and via
on-line consultations.
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Berger, A.A. (1990) AgitPop: Political Culture and Communication Theory
Fischlin, D. and Heble A. (eds) (2003) Rebel Musics: Human Rights, Resistant Sounds and,
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2.13. Quality
assurance
methods

Students are expected to participate in the class discussion. Their engagement should
demonstrate the speed and the extent to which students acquire proposed competencies.

that ensure
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s
2.14. Other (as
the proposer
wishes to
add)

Moreover, students are required to write an essay which will be graded and which contributes
to the final grade. Students are encouraged to discuss their essays with the teacher in the
course of the term. Finally, students are required to take a written exam when their exit
competencies will be conclusively assessed.

